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AMERICAN COUNCIL FOR AN  
ENERGY-EFFICIENT ECONOMY
www.aceee.org
$  Learn about U.S. energy policies and 

how to save energy. 

BUILD IT SOLAR
www.builditsolar.com
$  Obtain plans, tools and information to 

help build a variety of solar projects.

CALIFORNIA ENERGY  
COMMISSION, CONSUMER  
ENERGY CENTER
www.consumerenergycenter.org/home/
construction/solardesign
$  This specific page offers an overview of 

passive solar design strategies.

CO-OP AMERICA
coopamerica.org
$  Provides info on green living, purchas-

ing and investing tips and resources.

EARTH 911
www.earth911.com
$  Search by ZIP code to find where you 

can recycle nearly everything.

ENERGY STAR
www.energystar.gov
$  Learn about Energy Star-certified 

homes and energy-efficient appliances.

FREECYCLE
www.freecycle.org
$  Exchange your treasures with others 

for free.

HOME ENERGY SAVER
hes.lbl.gov
$  Save big on utility bills with this compre-

hensive tool designed to help evaluate 
your home’s energy use.

SAFE LAWNS
www.safelawns.org
$  Save money and create a beautiful, eco-

friendly lawn without the use of toxic 
chemicals and pesticides.

SUSTAINABLE BY DESIGN
www.susdesign.com/tools.php
$  Provides advanced tools for calculat-

ing sun position, the impact of window 
overhangs and more.

THE TAX ASSISTANCE  
INCENTIVES PROJECTS
www.energytaxincentives.org
$  Offers information on federal tax 

credits. 

U.S. DEPARTMENT OF ENERGY, 
ENERGY EFFICIENCY AND  
RENEWABLE ENERGY
www.eere.energy.gov
$  Get consumer info, tips for renters and 

recommendations on how much insula-
tion to use in the Pasadena climate.

ONLINE RESOURCES
For a list of Web sites offering useful resources for energy efficiency and good green living, look no further. These 12 sites as suggested by alternativeconsumer.com 
are chock-full of need-to-know eco-friendly info.

a Tuesday, stop by the Pasadena Villa Park 
Certified Farmer’s Market. Open from 9:00 
a.m. to 1:00 p.m., this market sets up shop at 
East Villa Street and North Garfield Avenue. 
And every Thursday from 4:00 p.m. to 8:00 
p.m., check out the South Pasadena Farmers’ 
Market, located at Meridian Avenue and Mis-
sion Street in South Pasadena.

Opt for filtered water over bottled. 
Who doesn’t love an easy-to-tote bottle of 

water? Yet selecting filtered tap water instead 
of bottled can make a positive impact on the 

environment and save you some cash. Accord-
ing to the Worldwatch Institute, a Washington, 
D.C.-based independent research organization, 
bottles made from polyethylene terephthalate 
(PET or PETE) resin are recyclable—they’re 
labeled with a “1” in the recycle triangle—yet 
nearly two million tons of PET bottles end up in 
U.S. landfills each year. And the manufacturing 
of one kilogram of PET releases 40 grams of hy-
drocarbons, 25 grams of sulfur oxides, 18 grams 
of carbon monoxide, 20 grams of nitrogen 
oxides and 2.3 kilograms of carbon dioxide into 
the air. “Bottled water may be an industry win-

ner, but it’s an environmental loser,” said Ling 
Li, a fellow with the Institute’s China Program, 
who authored the bottled water update. 

If you’re concerned that bottled water is 
safer, you can lay your fears to rest. Municipal 
water systems are regulated by the U.S. Envi-
ronmental Protection Agency (EPA) and are 
subject to the federal Safe Drinking Water Act.

Walk or bike to work. 
Rearranging your transportation schedule 

can have a big effect on the environment and 
your wallet. With Pasadena gas prices averag-
ing approximately $3.30 for regular unleaded 
(at press time), saving 16 gallons equates to a 
monetary savings of $52.80. Though it may not 
be much financially, your reduced driving time 
will help residents breathe a bit easier. Based 
on the EPA’s current greenhouse gas (GHG) 

ECO-FRIENDLY DESIGN Going green may seem 
like a daunting task, but small steps can make a 
big impact. Try incorporating native or water-light 
plants to save big on your water bill.

Frequent farmer’s markets.
Pasadena boasts a variety of farmer’s markets, so get out there and 

enjoy the bounty. Because the produce goes direct from the grower 
to the consumer, it’s typically less expensive, and you’ll reduce the 

amount of fossil fuel emissions released during the cross-country 
transport of other goods. The Pasadena Victory Park Certified Farmer’s 
Market meets every Saturday from 8:30 a.m. to 1:00 p.m. at North 
Sierra Madre Boulevard and Paloma Street. If you want to head out on 

STORY BY SHALENE ROBERTS

Small steps can equate to big change. Implement these nine simple tips to help 
green up your city and the environment, while saving a little cash along the way. 

PHOTOGRAPHY BY DAISY RAST

(money)

The Savvy  
Environmentalist
! GOING GREEN MAY BE TODAY’S MODERN MANTRA. BUT BEING A SAVVY ENVIRONMENTALIST MUSTN’T MEAN A RADICAL 
RE-ADJUSTMENT OR THE NECESSITY OF AMPLE CAPITAL TO SUPPORT THIS NEW LIFESTYLE. INSTEAD, SIMPLY ADOPT A FEW 
SMALL CHANGES. THE RESULT WILL BE A POSITIVE IMPACT ON YOUR CITY AND THE ENVIRONMENT WHILE SAVING A LITTLE 
GREEN FOR YOURSELF.
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Home Secrets 
that Sell
STORY BY JUSTINE SCHROEDER

Ready to pick up stakes and sell your home? Even in a tough 
market, there are some tips that sellers can use to prop up profits. 
These three can help you get started as you prepare your prop-
erty for its big debut. 

Go Bland
Although bold colors can create visual interest in a home, it’s 

best to stick with neutral colors on your walls when preparing to 
sell. Think of bland walls as blank canvases. Potential buyers will 
see a room’s potential rather than its previous personality. For 
example, bright pink walls really only say “little girl’s bedroom,” 
whereas cream or white walls can say just about anything your 
home’s new owners can imagine: game room, home office, guest 
room and more. It’s also easier for buyers to paint over neu-
tral-colored walls, so if they want that room to be little Emma’s 
princess paradise, all they’ll have to do is open up a can of fuchsia 
and get painting. 

Be Nosy
Step out of your house for a few minutes, and then come back 

in again. What do you smell? A potpourri explosion? No thanks. 
Eau de litter box? Yuck. Musky closets? Try again. As with your 
walls, you want to avoid the extremes when it comes to smells. 
You don’t want to overwhelm noses or trigger allergies, so clean 
up and clear the air. Just a whisper of a mild, pleasant scent 
should do the trick. Vanilla and lavender are perennial favorites. A 
candle or even a freshly cleaned house is all you need. 

Watch the Wet Zones
The big three are the kitchen, the bathrooms and the yard. The 

new occupants will gather in the kitchen for most of their every-
day dining. Big purchases here—like a sleek, matching oven and 
fridge, a new dishwasher and fresh faucets and fixtures—mean 
big returns for you later. The same goes for the bathroom: Leaky 
faucets and outdated lighting translate to lost profits. Finally, 
getting down and dirty with yard work will help buyers see the po-
tential of your whole property. If your lawn has seen better days, 
sod is a quick solution. Prune back anything that’s dead or dying 
(without harming the plant, of course). And if you have the time, 
plant colorful flowers to increase curb appeal.

emission reporting guidelines, transportation is the fastest-growing source 
of U.S. GHGs and is the largest end-use source of CO2. So spare the air. 
If you can’t walk or ride, consider ridesharing or hop on the Pasadena Area 
Rapid Transit System from time to time.

Purchase eco-friendly household products.
Products like dishwashing liquid and detergent don’t just wash down 

the drains; instead they go back into the earth. Look for products that 
are nontoxic, biodegradable, hypo-allergenic and are free of dyes and 
perfumes. Seventh Generation, a leader in nontoxic products for the 
home, boasts a variety of such products. Their Natural Dish Liquid bottle 
touts that if every U.S. household replaced just one bottle of 25-ounce 
petroleum-based dishwashing liquid with their 25-ounce vegetable-based 
product, we could save 81,000 barrels of oil. Seventh Generation products 
are available at Wild Oats, Whole Foods and others, as well as select tra-
ditional grocery stores. For more information, check out www.seventhgen-
eration.com. The site also offers printable coupons. 

Landscape with native and water-light plants. 
The July 2006 issue of the California Economic Policy states that 

landscaping accounts for at least half of all residential water use in inland 
areas. Do your part to reduce this by selecting native plants. Heather 
Lenkin AIA, ASLA, principal of the Pasadena-based architectural, 
landscape and interior design firm Lenkin Design, is especially in favor of 
using native plant materials. “We are all conscious of the need to conserve 
water, especially in this time of drought in California,” Lenkin said. “Na-
tive plant materials are in harmony with the environment and increase the 
habitat for native birds, bees, butterflies and insects. Soil preparation is 
negligent, there is little need for fertilizing, cultivation and irrigation once 
plants are established, and there are a number of amazing native plants 
that will contribute to the beauty of the home landscape.” 

Buy Energy Star-rated appliances.
According to Energy Star, the average home spends approximately 

$1,900 on energy costs every year. By selecting Energy Star-rated ap-
pliances, you can save money while saving the environment. Energy 

! MONEY TIPS Star-qualified appliances incorporate ad-
vanced technologies that use 10–50 percent 
less energy and water than standard models. 
Though these appliances may have a more 
expensive price tag, the utility savings will 
quickly compensate for the higher cost. Still 
not convinced? Consider this: If just one in 10 
homes used Energy Star-qualified appliances, 
the effect would be like planting 1.7 million 
new acres of trees. 

Replace incandescent light bulbs 
with Energy Star-rated compact 
fluorescent light bulbs (CFL). 

Another Energy Star tip that’s worth it: If 
every American home replaced just one light 
bulb with an Energy Star-qualified CFL, we 
could save enough energy to light more than 
three million homes for a year, save more than 
$600 million in annual energy costs and prevent 
greenhouse gases equivalent to the emissions of 
more than 800,000 cars. If that weren’t incentive 
enough, CFLs use about 75 percent less energy 
than standard incandescents and last up to 10 
times longer. One word of caution, however: 
CFLs do contain a small amount of mercury and 
should be disposed of properly—ideally recycled. 
For more information, www.energystar.gov. 

Install solar panels.
Though at first glance this may seem like 

a pricey option, a new program by Delaware-
based renewable energy development company 
Citizenre allows customers to rent panels. Hom-
eowners don’t have to worry about maintaining 
the equipment or the large upfront investment. 
Instead, they simply pay for the electricity gener-
ated by the panels at a fixed rate at or below 
the current electricity price based on a one-, 
five- or 25-year contract. To find out more and to 
discover how much you could potentially save, 
check out renu.citizenre.com.

Install a hot water  
recirculation system.

Ever turned on the hot water at a sink or 
in a shower and had to wait several minutes 
until it was warm? If so, you know that a good 
amount of water goes straight down the drain. 
To help save this natural resource and a bit of 
cash, consider a hot water recirculation system.
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